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Agenda

Data collection
GHG Inventory Showcase 
Visualizing data
Troubleshooting and Q&A



The Data Workbook



The GHG Inventory is a chapter in 
your community’s climate story.



Communication Goals

Science Communication:

● Awareness
● Enjoyment
● Interest
● Opinion-forming
● Understanding 

Climate and sustainability communications are specifically geared 
towards engaging, informing, advocating, and mobilizing 
sustainability and climate change initiatives.

Remember to keep your overall goal in mind when creating 
communication plans and content. 

Climate & Sustainability Communication:

● Awareness
● Understanding 
● Persuading
● Care
● Act



The Communications Equation

= good communications

(effective, interesting, funny, thought-provoking, life-changing)

Objective Audience Unique Value 
Proposition

Channels Facts



Who is Your Audience?

● Location

● Level of engagement

● Alarmed, concerned, cautious, 
disengaged, doubtful, or dismissive

● Direct or indirect 

● Language 

● Accessibility 



Climate & Sustainability Storytelling
“Protect and serve” messaging

Let’s Talk Communities [ecoAmerica + ICLEI USA, 2016]

https://icleiusa.org/wp-content/uploads/2015/06/EcoAmerica-Lets-Talk-Communities-and-Climate.pdf


Defining Success 

● What is your desired outcome for a specific 
audience?

○ SMART goals
■ Specific
■ Measurable
■ Attainable
■ Relevant
■ Time-based

● Is it active vs. passive?
○ Is it increasing awareness or X 

number of residents signing up 
for a program?

● How will you adapt your 
communications strategy to reach 
your goal?

○ Flexibility is key!



Data Visualizations



Common format example from City of Hoboken









Common format example from City of Cambridge



Ulster County shows comparisons through the years

https://ulstercountyny.gov/sites/default/files/Ulster%20County%20Government%20Operations%20Climate%20Action%20Plan%202019_web.pdf


https://ulstercountyny.gov/sites/default/files/Ulster%20County%20Government%20Operations%20Climate%20Action%20Plan%202019_web.pdf


https://ulstercountyny.gov/sites/default/files/Ulster%20County%20Government%20Operations%20Climate%20Action%20Plan%202019_web.pdf






Somerville, MA





https://hollandsustainabilityreport.org/




RawGraphs

https://www.rawgraphs.io/gallery https://observablehq.com/@d3

D3



Canva https://www.canva.com/posters/templates/infographic/

Vista https://create.vista.com/templates/infographic/

https://www.visme.co/templates/infographics/Visme



Climate & Sustainability Communications 
Resources

Climate & Sustainability 
Communications Member Toolkit 6 tips to make climate communication less awful

https://drive.google.com/drive/folders/1-KXO4NcNS5fV17te0Ifx_dDAFc0_ASUC?usp=sharing
https://drive.google.com/drive/folders/1-KXO4NcNS5fV17te0Ifx_dDAFc0_ASUC?usp=sharing
https://apolitical.co/solution-articles/en/6-tips-to-make-climate-communication-less-awful


Kale Roberts (Primary)
ICLEI USA Senior Program Officer
kale.roberts@iclei.org
845-464-3682

Caroline Dickey (Technical Support)
ICLEI USA Program Associate, Low Emissions
caroline.dickey@iclei.org

mailto:kale.roberts@iclei.org
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